Field Guide to Social Networking
e -

Social Networking Sites Facebook
Social networking is useful for any business or Facebook presents the kind of information you would learn
organization. Using social networking sites you can at a party with a small group of close friends. Facebook
e Contact current clients/members allows you to give many details about yourself and your
e Recruit new clients/members company in a less formal setting.
e Announce upcoming events
e Encourage community involvement To create a business profile on Facebook,
1. Go to www.facebook.com
2. Select To create a =
Supply List page for a celebrity, 1"" o
To set ial networki ill need band, or business,
o0 set up your social networking presence you will nee click here

the following:

e |deas for a username
e  Your email address

e Your zip code

3. Enter your company’s | te s s s
information as
prompted (See Figure 3, [Pt Tanitetarmssifisked st s me wlis

| 88 e 112 i b s B

*  Your street add Right) K .

our street address 4. Click = ===
e A memorable password 5. Enter your Figure 3: Facebook Registration
e A web-friendly logo (GIF or JPEG) . .
e Permission f N te th information as PR

ermission from your company to create the page prompted (see Figure 4, |*

Right) e
6. Click HESEIE v e e
- 7. Check your email and s

Linkedin o) our account o et et
LinkedIn provides the type of information that you would 8. To change your iy early
give in a job interview. This networking tool is more ' orofile, click s
conservative: use more formal languages and images here. T

Figure 4: Facebook Further Registration

To sign up for LinkedIn,
1. Goto www.linkedin.com

2. Enter your uitter

information as The networking service Twitter simulates a quick
prompted (See Figure 1, First Name: conversation with someone at a cocktail party. Keep your
Right) Last Name: entries very short. (Tweets cannot be longer than 140
3. Click FEEEE characters.)
Email: - =
4. Enter your Full nams
geographical Password: To sign up for Twitter,
informaﬁon as & or more characters 1 GO to WWW.tWitter.Com Usarname
prompted (See Figure 2, [ Join Now g 2. Click IEEIERE R o sl AL
Below) Figure 1: Linkedin Registration 3. Enteryourinformation |,
5. Click as prompted (See Figure
6. Check your email oy ] 5, Right) Email
andrespondtothe | . 4. Enter the generated R pTrT——Trr
email to activate your r e — =l CAPTCHA code to Figure 5: Twitter Registration
account | am currently: | Empioyed - prove you’re human m ‘ﬁ'rhg
* Company: (see Figure 6, Below) -
5. Click Figure 6: Twitter CAPTCHA Code
" Tthat . -
S—— . 6. If you want to use your address book to find people on
e Twitter enter your email and password
[ o ko | 7. Click Lesmms ] or [Skip this stef
Figure 2: LinkedIn Qeographlcal 8. Click
Information
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WordPress

WordPress is a blog service. Blogs are similar to the
material that you would present at a promotional meeting.
Blog posts are usually at least a few paragraphsin a
conversational tone with blog posts.

To sign up for WordPress,
1. Goto www.wordpress.com

2 . CI | C k Sign Up Mow!

3. Enter information as
prompted (See Figure "=t
7, Right)

4. Click [~

5. Choose the language
you will primarily use
when you blog Lo P

6. Select !/ would like D

Aol

Fmad Adederas

my blog to appear in
search engines like
Google and Technorati and in public listings around
WordPress.com.

7. Click

8. Check your email and confirm your account

9. Update your profile information as prompted

10. Click

Figure 7: WordPress Registration

iGoogle
iGoogle lets you customize your Google experience and
offers a host of free services.

To set up your iGoogle account,
1. Go to www.google.com/accounts/NewAccount
2. Enter information as Gooale 3
prompted. You can use R
your personal email e e
addrc T R SIEOT R Somfubt fuyee
address. (See Figure 8, Right)
3. Click
4. Once you have a google =
account, setup Google e eyt
Local. -
5. Google Local: Sign in to
your Google Account at
www.google.com/local/

Lt p—— —

Figure 8: Google Registration

add

6. Set up your company preferences, description, and
keywords.

7. Click et

8. Insert site specific information, optional, including
images, (maps, building, logo) hours, payment options,
etc.
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9. Click  surs e o e e e = T e
10. Choose to receive
the validation PIN by
phone (immediately)
or mail (2-3 weeks).

*F wr=—
Tl e e e 141 T
I

By kil 3 ]
1 L AEE P e P T

Figure 9: Google Local Validation

(See figure 9)
11. Click Finiss :
12. Enter PIN and click e 07 ey P Do
tw | (seefigure 10) Gl ozt
Figure 10: Google Local Validation PIN
YouTube

YouTube is a hosting service on the internet that allows
users to post videos they have made. You can use YouTube
to put up training or promotional videos for your company.

To sign up for YouTube,
1. Go to www.youtube.com

2. Click [sianUp |

3. Enter information as
prompted (See Figure 9,

Linvwris

Right)
4. Click e .
If you have a Google G Dl ® Freie
account, L 201 e e e s
e Enter your email and | s s e ot s s s atass e
password T

1 T AT dpRAN

e Click [sanin]

Figure 9: YouTube Registration

If you do not have a

Google account,

e Enter your current
email address

e Enter the password you will use to access your account

e Confirm your password

e Enter the generated CAPTCHA code to prove you’re

human (See Figure 10, Above)
° Click | Create Mew Accounl and Finsh ]

Word Verification:

YOt

Figure 10: YouTube CAPTCHA Code
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